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Scoop for this presentation 
Alcohol harm in the world. The facts and the stories. 
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Structure for this presentation 
Alcohol harm in the world. The facts and the stories. 

Background 
-  Democratic harm 
-  Economic harm 
-  Medical harm 
-  Social harm 
 
Alcohol harm around the world 
-  Independent evidence 
-  Human stories 
-  Discussion 
 
Conclusive remarks  
- Evidence-based + heart-driven work 
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Background 
Alcohol harm in the world. The facts and the stories. 

Democratic harm 
-  Escapism versus participation 
-  Circumstances & meaning 
-  Pacifying people, inhibiting civic potential 
-  Alcohol industry: corruption, lobbyism 
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Background 
Alcohol harm in the world. The facts and the stories. 

Who is Big Alcohol? 
-  Alcohol producers 
-  Alcohol retailers 
-  Alcohol marketing industry 
 
What is it they communicate? 
-  Perpetuate myths about effects of alcohol 
-  Supply policy makers with biased information 
-  Buy their own research 
-  Promote stereotypes and target youth to market their products 
-  Agressive tactics in developing world 



Page 6  / 2012-09-25 – Maik Dünnbier 

Who is Big Alcohol? 

THE
GLOBAL

ALCOHOL INDUSTRY

Diageo
London

'97 when Grand Metropolitan and Guinness merged
"global priority brands"

Beer (Guinness)
Ca. 20% of net sales

Wine (biggest brand?)
Ca. 6% of net sales

Liquor 
Diageo is world leader in terms of "premium spirits" 

with 9 of the world's 20 biggest liquor brands
Möet Hennessey 

Smirnoff vodka 

Baileys liquor

Captain Morgan rum

Cuervo tequila 

Johnny Walker Whiskey

J&B whiskey

Guinness 

Tanqueray gin

Pernod Ricard
Paris

'75 when two wine producers merged
2005 takeover of Allied Domecq

Multinational corporation that still tries to 
appear as family business

Wine 
World's 4th biggest wine producer

Jacob's Creek Australia Mumm champagne 

Liquor
World's 2nd biggest

2008 takeover Vin&Sprit

Absolut vodka

Malibu

Beefeater gin

Ballentine's 21 year old 
whiskey

Martell XO konjak

Chives Regal 18 year old

The Glenlivet 25 year old whiskey

Jameson whiskey

Kahlua coffee liquor 

Havana club rum

Wyborowa vodka

UB Group
India

United Breweries started 1915
World's 3rd biggest alcohol company

Owner of pharma production, agricultural products,
Media, international trade, airline

Beer
In 2008: 8% of net sales

India's biggest beer company
Represented in 52 countries

Liquor
In 2008: 29% of net sales

When in 2005 takeover of Shaw Wallace it became
World's 3rd biggest liquor producers

UNITED SPIRITS

Kingfisher beer

Indian Made Foreign Liquors

McDowell's

Bagpiper whiskey 

Director's Special

White & Mackay 
Scottish whiskey

Vladivar vodka

Beam Global Spirits & Wine
Integrated in corporation Fortune Brands

Deerfield, Illinois, USA
80 brands in 160 countries

Liquor
World's 4th biggest liquor producer

Jim Beam bourbon whiskey 

Courvoisier 
konjak

Sauza tequila

Bacardi
Biggest alcohol company in the world not in the 

Stock market
Represented in 100 markets with together 200 brands

Liquor

Dewar's Scottish 
whiskey

Bombay Saphire gin

Grey Goose 
vodka (France)

Wine
And Ready-To-Drinks (RTDs)

MartiniHavana Club 
rum 

(only for American market)

Anheuser-Busch InBev
2004 Belgian Interbrew and Brazilian Ambev form 

InBev
2008 InBev  buys Anheuser-Busch

The world's biggest brewery corporation
14% part of the global market

Anheuser-Busch Inc
USA biggest brewery corporation

50% of beer market

World's 2 most sold beer brands

Budweiser

Bud Light

Grupo Modelo
Mexico's biggest brewery corporation

Tsingtao
Chinese brewery corporation

Harbin Brewery Group Ltd.
China's 4th biggest brewery corporation

Compania Cervecerias Unidas Argentina

Stella Artois 

Beck's

Leffe

Brahma

SABMiller
2002 South African Breweries bought American 

Miller Brewing Company
London

Johannesburg 
Milwaukee, Wisconsin

Close cooperation with Molson Coors in USA
owning more than 200 brands

Bavaria

Pilsner Urquell

CastleMiller

Heineken
Beer corporation to be found in the most places in the world

Activities in 170 countries, 
owning ca. 115 breweries in 65 countries

Europe: 50% of sales

AmstelCruz Camp Heineken 

Owner with Carlsberg of
Scottish & Newcastle

Shareholder interest in india's
United Breweries

Carlsberg
Main product beer

But also water, lemonade
Main markets: Europe and Asia 

Tuborg

Tetley's

Baltika

Ringnes

Pripps

Falcon

Constellation Brands
Fairport, New York

World's biggest wine corporation
Biggest supplier of all categories of Alcohol in US market
Including beer, liquor: 250 brands, sold in 150 countries

E&J Gallo
Sonoma, California

Family business founded 1933
Wine: import from Australia and Italy

Retail in more than 90 countries

Foster's Group
Victoria, Australia

Wine, beer, licquor, alcohol-free beverages

Wine
Representing 60 countries

Beer
Owning Australia's biggest beer brand

Foster's
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Background 
Alcohol harm in the world. The facts and the stories. 

Economic harm 
-  Income versus costs 
-  Absenteism 
-  Presenteism 
-  Loss of productivity 
-  Tremendous costs 
-  DALYs 
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Background 
Alcohol harm in the world. The facts and the stories. 
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Background 
Alcohol harm in the world. The facts and the stories. 

Medical harm 
-  Alcohol harms all organs of the body except the inner ear 
-  60 diseases and conditions 
-  Brain development 
-  Mental health  
-  Toxic substance, foreign to human body 
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Background 
Alcohol harm in the world. The facts and the stories. 

Social harm 
-  Harm to others than the alcohol user him/ herself 
-  Children of alcoholics & FAS 
-  Violence 
-  Road traffic 
-  Illogical advantages, eroding social norms 
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Background 
Alcohol harm in the world. The facts and the stories. 
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Alcohol harm around the world 
Alcohol harm in the world. The facts and the stories. 

Seeing the world and feeling it 
-  Independent evidence 
-  Human stories 
-  Discussion 
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Alcohol harm around the world 
Alcohol harm in the world. The facts and the stories. 

Independent evidence: social harm 
-  9 million CoA in the EU 
-  16% of all cases of child abuse and neglected are alcohol 

related 
-  USA: mothers/ fathers convicted of child abuse are 3 times/ 

10 times more likely to be alcoholics 
-  CoA are 4 times more likely to develop addiction 
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Alcohol harm around the world 
Alcohol harm in the world. The facts and the stories. 

Human story 
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Alcohol harm around the world 
Alcohol harm in the world. The facts and the stories. 

Independent evidence: social harm 
-  In Australia, a country of 21 million, more than 10 million 

have been negatively affected by a stranger’s alcohol use 
-  Rio de Janeiro, during carnival season: at least 16,800 

people were hurt due to violence, fights, car crashes, 
accidents from excessive alcohol use 

-  Costs of social harm, Australia: 20.6 billion dollars 
-  Costs of social harm, EU: €125 billion 
-  Costs of social harm, USA: 223.5 billion 
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Alcohol harm around the world 
Alcohol harm in the world. The facts and the stories. 

Human story 
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Alcohol harm around the world 
Alcohol harm in the world. The facts and the stories. 

Discussion: social harm 
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Alcohol harm around the world 
Alcohol harm in the world. The facts and the stories. 

Independent evidence: economic harm 
-  Every minute alcohol harm costs the UK economy 48,000 

pounds 
-  Every hour more than 100 people go into hospital in England 

and Wales due to alcohol harm 
-  Every day more than 40 people die as a result of alcohol in 

England and Wales 
-  Every week more than 100 children call Child Line for help 

because of their parents’ alcohol use – some as young as 5 
years 
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Alcohol harm around the world 
Alcohol harm in the world. The facts and the stories. 

Human story 
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Alcohol harm around the world 
Alcohol harm in the world. The facts and the stories. 

Independent evidence: economic harm 
-  NCDs 
-  DALYs 
-  Families 
-  Communities 
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Alcohol harm around the world 
Alcohol harm in the world. The facts and the stories. 

Human story 
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Alcohol harm around the world 
Alcohol harm in the world. The facts and the stories. 

Discussion: economic harm 
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Alcohol harm around the world 
Alcohol harm in the world. The facts and the stories. 

Independent evidence: democratic harm 
-  Gender equality 
-  Alcohol marketing  
-  Alcohol free environments  
-  Development 
-  Politics, workplace and Big Alcohol 
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Alcohol harm around the world 
Alcohol harm in the world. The facts and the stories. 

Human story 
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Alcohol harm around the world 
Alcohol harm in the world. The facts and the stories. 

Discussion: democratic harm 
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Alcohol harm around the world 
Alcohol harm in the world. The facts and the stories. 

Independent evidence: some links 
-  GISAH > http://apps.who.int/ghodata/?theme=GISAH  
-  Bubble diagrams > http://www.gapminder.org  
-  Alco Stats Global > 

http://www.iogt.org/policyofficerupdate/6/statistics-that-
speak-to-you/  

-  Alco Stats Sweden > google search: ”google public data 
iogt”  
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Conclusive remarks 
Alcohol harm in the world. The facts and the stories. 

Evidence-based work 
-  Truth, honesty, values 
-  Credibility 
-  Effective, high-impact measures 

Heart-Driven work 
-  Experience 
-  Communicating what’s behind the facts 
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Conclusive remarks 
Alcohol harm in the world. The facts and the stories. 

#Evidence #HeartDriven  
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Conclusive remarks 
Alcohol harm in the world. The facts and the stories. 

What does the global picture mean for you? 
-  On the grass roots 
-  In your community? 
-  Your local club? 
-  Your everyday life? 
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Human Rights 
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Thanks for your attention and participation… 
Alcohol harm in the world. The facts and the stories. 

 
 
 
 

 
 

Maik Dünnbier 
Policy and Communication Officer 
maik.duennbier@iogt.org  

  
 +46 721 555 036  

 
 IOGT International 

 
 @IOGTInt  #LifeSetFree  #HeartDriven  
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www.iogt.org 


